
Marketing
Mix

A marketing mix is a tool used by
entrepreneurs to create an in-depth
analysis of every facet of their business. 
 

The marketing mix helps owners
understand their place in the market and
also helps them better know how to
advertise their business.

Most mixes are made up of the "4 Ps," which
stand for product, price, place, and
promotion. Some also include three extra "Ps,"
including people, processes, and physical
evidence.
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Use this section to explain your
pricing and how changes to
price affect your business.

Physical evidence includes
tangible proof of a business'

standing in the market.

Place describes where your
customer can buy your

product.

This segment includes
details on a business's
advertising and marketing.

People analyzes who a
business' customers are and
how many there are.

Describe manufacturing
and sales processes in this
segment of the mix.

Product

This segment of the
marketing mix focuses 

on the actual good
or service sold.
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